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H01/IEMAKERS'  CHAT  Monday,  November  5,  1939. 

(POH  BROADCAST  USE  ONLY ) 

Subject:  "DECEPTIVE  COKTAIrlEHS. 11     Information  from  the  Food  .and  Drag  Administra- 
tion, U.  S.  Department  of  Agriculture. 

— ooOOoo — 

Our  letter  from  Washington  today  reminds  me  of  Longfellow's  Psalm  of  Life, 
with  a  modern  slant.     Our  reporter  writes: 

"A~ain  I've  "been  visiting  the  Food  and  Drug  Administration,  and  I've 
learned  that  many  of  the  packages  of  foods,   drugs,  and  cosmetics  offered  for  sale 
today  are  not  what  they  seem.     As  far  as  our  pocket  "books  are  concerned,   these  con- 
tainers may  prove  to  be  very  'mournful,  numbers'   if  our  wits  were  1  slumbering ' 
when  ytc  bought  them. 

"Perhaps  some  of  your  listeners  have  "bought  chocolates  or  salt  water  taffy 
in  a  box  like  the  one  Itr.  S.C.  Howe  of  the  Pood  and  Drag  Administration  showed  me. 
This  candy  box  had  a  false  bottom  equal  to  about  half  its  height.     The  space  re- 
training in  the  box  was  just  enough  for  one  layer  of  chocolates.     Par  down  in  one 
corner  of  the  cover,  the  correct  weight  of  the  candy..,.  8  ounces,- was  printed, 
"here  very  few  people  would  bo  likely  to  notice  it.    The  package  looked  like  a 
pound. 

The  new  Pood,  Drug,  and  Cosmetic  Act  has  a  clause  in  it  intended  to  keep 
such  deceptive  packages  off  the  market.    This  clause,  Section  403-d,  says: 

"'A  food  shall  be  deemed  to  be  misbranded  if  its  container  is  so  made, 
formed,  or  filled,  as  to  'be  misleading,'     That  section  enables  the  Pood  and.  Drug 
Ministration  to  bring  appropriate  action?,  in  Federal  Courts,  which  result  in 
seizure  of  such  deceptive  candy  boxes  and  other  misleading  containers,  and  prosecu- 
ion  of  the  manufacturers. 
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Although  in  all  fairness,  it  must  be'  said  that  the  great  majority  of 
manufacturers  produce  honest  packages,  there  are  nevertheless  a  great  many  of 
these  deceptive  devices  for  packing  all  sorts  of  foods.     The  shopper  in  a  hurry 
takes  the  package  that  socms  to  give  her  the  most  for  her  money.     In  the  fierce 
competition  for  that  customer's  trade,  this  psychological  factor  is  counted  on. 
Maybe  the  over-sized  pretzel  package  is  only  half  or  two- thirds  full,  height, 
not  size  of  box,  is  the  best  basis  of  comparison  between  two  brands. 

"Spices  and  pepper  in  those  shaker  top  cans  or  boxes  are  among  the  decep- 
tive purchases,  for  the  buyer  practically  never  opens  up  such  containers.     I  saw 
a  "box  of  mace,  4  inches  tall,   containing  the  powdered  spice  to  a  depth  of  half  an 
inch.    Weight  was  correctly  stated,  but  the  container  nevertheless  was  deemed 
deceptive.     Grated  cheese,  celery  seed  and  mustard  seed  have  all  been  seized  be- 
cause of  such  deceptive  containers. 

"Bottle  shapes  are  deceiving.     Take  vanilla.     Those  tall,  flat,  paneled 
bottles  in  which  vanilla  has  been  sold  for  years  are  deliberately  made  of  thick 
glass  with  concave  panels,   so  that  there  is  only  a  thin  layo1  of  the  extract  in 
the  space  between  the  back  and  the  front.     I  saw  an  array  of  14  different  two- 
ounce  bottles.    All  but  two  were  made  to  look  as  if  they  held  more  than  two  ounces. 

Here's  another  sort  of  deceptive  package.    Putting  colored  cellophane  in 
" 'en-front  boxes,  or  making  bags  of  it,   sometimes  is  a  deliberate  attempt  to  make 
the  article  within  look  better  than  it  is.     First-rate  ripe  tomatoes  don't  need  a 
li£k  cellophane  'window'  in  the  box  to  attract  buyers,  nor  pink  tissue  paper  under 
then  to  reflect  a  ruddy  glow.    Hoodies  may  be  'egg  noodles'  or  not,  bat  when  the 
manufacturer  packages  them  in  yellow  cellophane  he  is  trying  to  make  them  look 
rich  in  eggs. 

"Many  jars  and  tins  have  false  or  recessed  bottoms.     The  cosmetic  contain- 
*  are  among  the  worst  offenders.     Those  heavy  opal  glass  jars  for  creams  and 
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deodorants  are  often  "broad  and  thick  at  the  base,  but  they  hold  only  a  thimble- 
ful or  so  of  the  material  in  the  shallow  interior.     There  were  ointment  tins  with 
depressed  bottoms  to  lessen  the  amount  of  fill.     Flat  round  face  powder  boxes  had 
false  bottoms,   so  that  barely  one  layer  of  powder  was  in  the  box.     And  to  carry 
deception  still  further,   some  of  them  had  lids  twice  as  tall  as  the  height  of  the 
box  inside,  and  still  only  one  layer  of  powder  in  return  for  the  customer's  money. 

There  were  little  tubes  of  toothpaste  rattling  round  in  big  cartons  four 
or  five  times  larger  than  necessary.     For  that  matter,  many  drug  preparations  were 
packed  that  way-  small  bottles  holding  an  ounce  and  a  half,  perhaps,  displayed  in 
containers  big  enough  for  a  six-ounce  bottle.    Many  cases  are  now  pending  in  the 
Federal  Courts  based  on  charges  that  the  packages  are  deceptive.     Food  and  Drug 
nen  are  making  progress  in  their  efforts  to  get  such  containers  off  the  market, 
so  people  may  buy  honest  products,  honestly  packaged,   and  honest  business  men  may 
be  protected  against  this  dishonest  type  of  competition  for  which  a  comparatively 
small  number  of  distributors  are  responsible. 

"It  would,  help  if  women  would  do  two  things.     One,  read  all  labels  careful- 
ly i  to  see  what  is  the  real  quantity  of  the  food,  drug,   or  Cosmetic  they  are  buy- 
ing, and  whether  or  not  the  container  gave  them  an  impression  that  the  quantity  was 
greater.    And  two,  bring  these  deceptive  packages  to  the  attention  of  the  Food  and 
^nig  Aaminj_  strati  .on,   so  that  inspectors  can  pick  up  samples  and  enable,  the  proper 
officials  to  take  action." 

And  that  tip  on  how  we  can  all  help  put  an  end  to  these  unfair  and  deceptive 
selling  devices,  closes  our  Washington  letter  for  today. 
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